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My role in P&G as “Radio Guy”

| was not an executive!

media analyst, focused on the data




5-Question Audio Framework:
Does audio work?

Can radio be planned and purchased at scale?
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5-Question Radio Framework:

Does radio work?

A. ibute to a media plan



5-Question Audio Framework:

audio be planned and purchased at scale?
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5-Question Audio Framework:

Are there creative best practices for getting
audio right?

A. ecorded, audibility
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5-Question Audio Framework:

Can audio be measured?

A. es syndicated data support



5-Question Audio Framework:

Is the brand properly set up for audio success?

A. 2sting
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